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McGregor Tan was commissioned by The City of Prospect in May 2018 to conduct market
research to gauge youth support for:

• Council services and activities in order to achieve strategic objectives;

• Key capital projects identified within the Plan; and

• Key operating projects.

Market research was conducted by means of qualitative research, with two focus groups
being held on 23 June 2018 at McGregor Tan’s offices in Frewville.

Group One consisted of 8 participants aged 13 – 17, while Group Two was made up of 9
participants aged 18 – 24.

This report contains the market research findings from these focus groups.
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BACKGROUND

McGregor Tan conducted two focus groups
for The City of Prospect on 23 June 2018 to
gauge youth support for various Council
activities and projects.

Group One consisted of participants aged 13
- 17 while Group Two was made up of those
aged 18 – 24.

EVENTS

The groups discussed a number of events
held in The City of Prospect council area, in
particular: Tourrific, Broadview Fair and the
Twilight Concerts.

The younger group was aware of these
events and have attended them in the past,
mainly with their parents, family and/ or
friends. Although they enjoyed the events,
they started to find them a little boring, in
particular the Broadview Fair and Twilight
Concerts, as they were perceived to be more
family orientated.

Those aged 16+ on the other hand hardly
attended these events as it did not appeal to
them. Most participants in this age group
had an interest in The Adelaide Fringe with
some noting that events may interest them,
if marketed as a Fringe-style event. They also
noted they would be interested in the
Twilight Concerts if well/ better known
bands/ artists performed and if the event
was better marketed through social media
channels. Although the events discussed did
not appeal to this demographic, there was a
consensus amongst most participants that
the events are good for the community.

CLUB 5082

Very few participants were aware of Club
5082.

The younger demographic did not appear to
be interested in Club 5082 and perceived it
to be targeted more towards the older
generation. They also noted they would not
go to the Town Hall for a social event, but
recommended moving Club 5082 to a
different location, like a laneway or a park to
make it more appealing. The name “Club
5082” also did not resonate with this group
feeling it was trying too hard to “sound cool”.

The older group enjoyed going to live gigs,
frequenting bars, pubs and clubs and could
be a target market for Club 5082, but they
didn’t perceive the Town Hall as a suitable
place to hang out. If however a well-known
band/ artist was performing at Club 5082
and the event had a good reputation and
was well marketed, they may consider going.

CLIC

Both groups reacted positively to council
investing in CLIC. Participants thought it
would be a good place for high school and
university students to study given it may be
closer to home than the school or university
libraries. There was some concern regarding
opening hours considering the current library
is not open late enough in the evenings and
is seen as a barrier for visiting the facility.

The groups had numerous recommendations
for CLIC, including:

• Free and fast Wi-Fi;
• Tea, coffee and small food options to

purchase;
• Good computers (Mac or Windows); ans
• Subscription computer programs such as

Adobe In-Design and article databases,
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GEORGE WHITTLE RESERVE

Neither groups was aware of the George
Whittle Reserve. When prompted to its
location they labelled it ‘old’, ‘dingy’, ‘shoddy’
and ‘unsafe’. Although neither group visited
this park, both groups supported an upgrade
as those that skateboard should be catered
for as well as families who live in close
proximity to the park. Both groups
mentioned they would like to see an upgrade
to Saint Helen’s Reserve as well.

POWERLINES

The younger demographic thought putting
powerlines underground was too costly if
done only for aesthetic appeal. The older
group however was more supportive of the
spend, perceiving it as better for public
safety. There was a concern that
maintenance and repair of powerlines
underground would lead to more roadworks.

IDENTIFIED OPPORTUNITIES

The following opportunities were identified
in conducting the focus groups:

• In CLIC include: breakout areas, couches,
comfortable places to sit, bean bags,
space to people to move around and a
large table for people to study so they are
not cramped and most importantly
flexible and extended opening hours;

• Utilise social media platforms to
communicate with those aged 13 – 24;

• The older group suggested hosting a pop
culture quiz night targeted at those aged
18+. This group also recommended more
events for those aged 18+ that are not
family orientated; and

• Hold an event for high school students
transitioning into university, illustrating
the different career paths students can
take, similar to what was done by The City
of Unley Council.

EXECUTIVE
SUMMARY (CONT.)
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Koi, 13, I live in the city of Prospect

Justin, 14, Fitzroy

Lorenzo, 13, Prospect

Lachlan, 16, Nailsworth

Jacob, 13, Nailsworth

Izzy, 17, Prospect

Kate, 15, Prospect

Lili, 17, Prospect

GROUP 1   13-17 YEARS OLD

10

What suburb do you live in?



Ezita, 24, Prospect East

Thomspon, 18, Medindie Gardens

Jungi, 20, Nailsworth

Ben, 20, Prospect

Saf, 19, Prospect

Jessica, 20, Broadview

Dylan, 22, Prospect

Adam, 22, Prospect

Ellen, 20, Broadview

GROUP 2   18-24 YEARS OLD
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What suburb do you live in?
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KEY DISCUSSION POINTS
SUMMARY
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EVENTS
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GROUP 1
The majority of participants were aware of
Tourrific with most stating they had attended
the event. All respondents were made aware of
Tourrific mainly through their parents, with a
few stating promotion through mail-box drop
off and posters along Prospect Road. Of those
who did attend, friends and family were the
main answers given as to who they went with,
with younger participants mainly attending the
event with family and older participants going
out with friends. Most stated the event to be
atmospheric with music, food and people all
adding to the ambiance. Further, a few
respondents stated this event was a good
opportunity to meet up with friends and
neighbours they had not seen for a while, and in
general found the event to be a good
opportunity to socialise with the community.

However, one older participant stated that
throughout the years of attending Tourrific,
nothing much has changed, with the only
activities to do was ‘walk up and down’
Prospect Road and ‘eat food’. This suggests
there needs to be some changes to make the
event more exciting for the community who
have lived in the City of Prospect and patroned
the event for some time.

GROUP 2
The majority of participants were unaware of
Tourrific in discussion, with only one participant

stating they used to go as child. This participant
had been living in the City of Prospect since
they were young and so may suggest that
people who’ve grown up in the area may be
more aware of these events.

The general perception of Tourrific was that it
was a family-orientated event with one
respondent stating they’ve been to the event
more so as a child rather than now. Majority
stated it did not appeal to their age group and
most would not go out of their way to attend
the event, unless walking past.

However, after being made aware of the event
were a few participants interested in the event,
in particular with the variety of food offered,
with most stating they may ‘pop in to have a
look’ but would not stay for the entire duration.

Most participants stated there was a lack of
communication and poor messaging around the
event for this age group, with a few expressing
the communications piece didn’t ‘hit the mark’.
It is interesting to note, however, that the
majority of respondents took interest in the
Fringe, with majority having visited the event. A
few participants would be encouraged to go to
Tourrific if the event was marketed as a Fringe-
type event, however overall participants were
dissuaded to go to an event that was largely
family orientated.

TOURRIFIC ANALYSIS



GROUP 1   TOURRIFIC
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AWARENESS

“It’s in January, Prospect road is closed off, there’s a lot of local 
shops with food stalls. There’s a little bike race for young kids. It 
runs from evening into the night. There’s live music. That’s 
pretty much what it is”

“I have heard of it” – 7 participants were aware of the event

“I’ve never heard of it”

“I have heard of it but have never been”

COMMUNICATION

“My mum and dad said one day ‘you’re going here’ and so I 
went”

“There’s a lot of bike shaped signs around the place that I saw 
the ad for it. It looked cool, and the whole of prospect puts them 
up”

“I got something in a mail drop box about it”

BENEFITS (?)

“I don’t listen to the music much, but it creates a good 
atmosphere” 

“Lots of families would go together, and you can go with your 
friends and bump into friends and family there. It’s always fun”

LACK OF CHANGE

“I’ve been there quite a few times and it’s the same stuff really, 
it hasn’t changed much at all. You just buy a lot of different food 
and walk about and down the road 50 times, but that’s about it. 
There’s nothing else to do”

TARGET AUDIENCE

“I think its for people who go for the tour down under, but more 
so for the people who live in the area. If there’s an event that’s 
happening at the end of your street, your going to want to go 
and see what it is.”

“I went with my friends and family” – 5 participants stated this

“When I was younger I would go with my family, but more 
recently now I’d go with friends”



GROUP 2   TOURRIFIC
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AWARENESS

“I have never heard of the event” – 7 participants agree with 
this statement

“I’ve been here most of my life and it’s been gong for a few years 
now, decided to have it as part of the starting point for the tour 
down under, have it the night before…the street party has been 
around for ages but they’ve recently just incorporated that in 
with the TDU”

“I’ve only been there once, it is down a street with many food 
stalls…there had these big fencing and hay bales and initially 
thought it would have animals there, but it wasn’t”

TARGET AUDIENCE

“The atmosphere is pretty family orientated which is what 
Prospect is all about”

“I haven’t been recently, haven’t been there as much now as 
when I was a kid”

“Families with younger children, maybe older people who want 
to go around for a quiet night”

“Families would go. I have heard about it but never really took 
any interest to go see what it was”

APPEAL

“It’s a bit different, doesn’t appeal to me”

“It’s a thing I’d go to if I was walking past it, but its not 
something I’d go out of my way to see, not really that appealing 
for me“

“I feel like if I had more friends in the area, I’d go with them to it, 
but I wouldn’t ask them to come from within the city to 
prospect to go to it, it seems like a bit of a stretch”

“Even if it was marketing as a Fringe event, its still something 
that I wouldn’t go to – 3 participants agreed with this

“If its described and marketing as a fringe type of event I’m 
going to expect some kind of debauchery. This here is a family 
style event, but with our age group we like to go out, get a bit 
messed up and then head home”



GROUP 2   TOURRIFIC (Cont.)
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APPEAL

“I think a big thing for our age group, we wouldn’t go there for 
the full amount of time, we may head there for an hour or so, 
get some food and then leave”

“The food offering, that does appeal to me, but I didn’t know 
about it”

LACK OF COMMUNICATION

“Come to think of it, I’ve heard it, but I never saw anything that 
detailed what the event was about. If I saw a name and nothing 
else, I think so what? Doesn’t tell me anything about it. It needs 
to be marketed a little bit better”

POOR MESSAGING

“Very minimally” – So that sort of fringe style event, here in 
Tourrific, they’ve described it as a Fringe styled event, what do 
you think?

“I can see that they may be trying to create that environment, 
but they haven’t really hit the mark” – So that sort of fringe style 
event, here in Tourrific, they’ve described it as a Fringe styled 
event, what do you think?

“If it was marketed as a fringe type event, I’d take some interest 
in it and go and check it out for an hour or so. But I just have no 
clue what it is, the communications piece doesn’t hit the mark”
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GROUP 1
Most participants were aware of the Prospect
Fair at Broadview, with only a few having
attended the event with friends and family. Of
those who had been, they enjoyed themselves
likening the event to a carnival / mini Royal
Show. When compared to Tourrific, the
Prospect Fair was seen as having more variety
other than food, with participants recalling
activities such as rides, arts and crafts and
clothing stalls. However, there was a general
perception in the room that respondents were
not willing to attend the event as it did not
appeal to their age group.

Most stated the event to be targeted towards
families with younger children, especially those
who’s schools have stalls set-up. One participant
also stated that after 11-12 years of age did the
event start to become ‘boring’, with most
finding the event appealing if they were
younger.

GROUP 2
Most of group 2’s participants had heard of the
Prospect Fair, however only one participant had
attended, purely due to walking past the event.
Similar to group 1, this participant likened the
event to a carnival and smaller Royal Show. The
general consensus in the room was that the
event was not targeted towards their age group,
even upon hearing the description from the
facilitator, it did not encourage them to go.
Most participants perceived the event to be
aimed towards families with younger children.
However, despite the lack of appeal to this age
group, most respondents felt the Prospect Fair
was a good event for the community, with
families socialising and children being
entertained for hours for free.

BROADVIEW FAIR ANALYSIS



GROUP 1   BROADVIEW FAIR
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AWARENESS

“I’ve had friends that have been there, there’s rides that are 
there. I think, I really don’t know. It’s at Broadview footy club 
that’s all I know”

“It used to be in march but now it’s in October”

“There are local business set up there, and the schools get 
involved too. You see the guides and scouts there too helping 
out. I think its run on a Sunday too”

PERCEPTION OF THE EVENT

“It used to be at St Helens park, and it used to be better there”

“Its pretty fun. I spent an hour or 2 there”

“Compared to Tourrific, its different as this one has more variety, 
its not just mainly food. More variety like craft”

“I didn’t go to it as I had other things on” – 2 participants 

“I’d never gone to go and check it out, I just brushed it off on the 
build up to it, and then it passes”

TARGET MARKET

I find that its more directed at older people, or younger kids in 
primary school as their school would be there, they’d have a 
stall. With mine, mum volunteered with my school when I was 
younger”

“It’s targeted towards the younger kids with parents and 
grandparents”

“If I was younger I’d go”

LACK OF APPEAL

“Once you hit 11 or 12 it starts to get a little bit boring. Its not 
really and event more me anymore”

“My parents don’t see it as an event for them, but Tourrific they 
thought it was a good thing to go to with family, that’s why I 
didn’t go to the fair”

“Even if I had spare time, I wouldn’t go to it” – 4 participants 
stated this



GROUP 2   BROADVIEW FAIR
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AWARENESS

“I have been. its kind of like a carnival, there’s a lot of food, dog 
shows, camel rides, its all on the oval”

“It’s a bit like the Royal Show, just smaller”

““It was really good, I was walking around and so checked it out”

TARGET AUDIENCE
“Definitely families with young children”

“Young families by the sounds of it”

LACK OF APPEAL

“Doesn’t appeal to me” – 8 participants agreed with this 
statement

“It has the same appeal to me, even after the blurb. I still 
wouldn’t go to it” – 8 participants agreed with this statement

BENEFITS OF THE EVENT
“There was a lot of families with young children which would’ve 
been great for them as it’d entertain them for ours”
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GROUP 1
The majority of participants in Group 1 had
heard about the Twilight Concerts, with those
whom grew up in the City of Prospect being
most aware. A few older participants, when
younger, attended the event after school with
friends and family, with one respondent stating
it was an event that people just knew about,
suggesting strong word of mouth
communications. Of those who attended, they
knew of the event due to word of mouth,
signage in the streets of Prospect and by
walking past the event whilst it was on.

When discussing music, most perceived the
bands to be local to Prospect, stating they were
not as well-known and mostly played cover
songs. When probed, the majority perceived
this to be a positive and beneficial thing for the
community, liking the idea of supporting local
acts.

Overall, participants felt the event was aimed
towards families with younger children, finding
the event a little ‘boring’ to attend. However,
one respondent suggested the idea of having a
popular band or artist to play in order to
influence more people, in particular over 16, to
attend the event.

GROUP 2
Group 2’s participant had similar perceptions
around local bands from the City of Prospect
playing at the Twilight Concerts, with only a few
participants aware of the event. Others who
had not attended were interested in the genre
of music. Similar to Group 1, of those who grew
up in Prospect, they were aware of the event
having been as a child, going there after school
with friends and family. However, most who had
recently shifted to Prospect were unaware of
the event. Similar to other events hosted by the
Council, this group perceived the Twilight
Concerts to be family orientated.

Despite this, a few respondents were interested
in the event, only if the genre of music appealed
to them. Similar to group 1, one participant
suggested for a bigger named artist/band to
play at the event to draw in a larger crowd, in
particular, their age group. Some also suggested
to promote the event through social media for
this age group, with many stating there was a
lack of communication and awareness through
these channels that they frequented.

TWILIGHT CONCERTS ANALYSIS



GROUP 1   TWILIGHT CONCERT
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AWARENESS

“A couple of my mates play footy there and so they told me 
about it“

“Someone offered us to go, but we didn’t. So, it was more word 
of mouth”

“I didn’t really hear about it, I just saw it when playing tennis 
one night and saw a lot of food and people around and 
wondered what that was”

“It used to be really big 5 years ago, I used to go there with 
mates after school, it was the thing that everyone just did. We 
just all knew about it, knew it was there”

PERCEPTION OF THE EVENT
“I think they’re bands who are from Prospect, everything that 
prospect try to do is by the community for the community, it has 
that type of feel”

TARGET AUDIENCE

“It’s more of a thing for when you’re younger and bumping into 
friends, but now it’s a little bit boring. But it is nice to go there 
with your family, bring your own food and drinks and sit on a 
rug”

“I might go, maybe if I was a little bit younger, maybe. I’d 
probably go with my friends”

“If I was younger, I’d go with my grandparents. But being 16, I 
probably wouldn’t go now”

COMMUNICATION “There was this big signage across the road that I saw”

RECOMMENDATIONS 
“The could have a popular band play there to get older people 
to go”



GROUP 2   TWILIGHT CONCERT
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AWARENESS

“I’ve heard of this event”

“I think they’re all local bands that play”

“It was a massive thing for me in primary school, everyone 
would go there after school, every Friday in February…it’s a sort 
of bring your own picnic type of setting. It’s held in memorial 
park. I think they’ve got different people hosting BBQ’s every 
week, like the Lyons club and such”

“I’d say at least a thousand, its quite a few families set up there”

APPEAL

“It doesn’t appeal to me”

“I might check it out, see what its all about”

“The music is interesting, the choice, I think I might check it out 
once, but if it’s not what I assumed it to be, I wouldn’t go back”

TARGET AUDIENCE “Its very family orientated”

RECOMMENDATIONS
“Maybe if they had bigger names, I’d be interested to go down, 
I’d definitely give it a suss”

COMMUNICATION 
SUGGESTIONS

“Through social media, that is something prospect doesn’t really 
get into that much, or at least I haven’t seen it as much”
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GROUP 1
Participants were generally unaware about Club
5082, with majority stating there was little to no
communication or promotion of the event. A
few respondents assumed the event to be a
youth group event based in the Town Hall but
did not know of what genre music was played or
when it was held. When delving deeper into
what Club 5082 was, there was no interest in
the concept, with many perceiving the event to
be aimed more towards the older generations.

There was general consensus participants
wouldn’t go to the Town Hall for a social event,
suggesting for Club 5082 to be held elsewhere,
citing examples of outdoor locations including
laneways and in the park. This may be as the
Town Hall could be perceived as a weird/lame
place to ‘hang out’. Further, the name ‘Club
5082’ was considered to be trying too hard to
‘sound cool’ suggesting a messaging issue with
this group.

GROUP 2
There was consensus that participants enjoyed
attending live gigs, with most frequenting bars,
pubs and clubs. One participant stated they

would go to a live music event with friends,
even if the genre was something that didn’t
attract them, however majority preferred to go
to a gig if they had a general interest in the
genre / artist / band playing as well as attending
the music event with friends. This illustrated the
need for social interactions for this age group.

When discussing Club 5082, the majority of
participants were unaware of the event, with
only one respondent aware due to the City of
Prospect’s recent youth poll. The awareness of
Club 5082, for this group, was very limited, due
to a perceived lack of communication and
promotion.

Despite this, most did not perceive the Town
Hall to be a suitable place for a live music event,
similar to Group 1’s participants. The reputation
of the event was an influential factor in whether
participants would attend or not. However,
most stated they would potentially go to the
Town Hall if a popular / well-known band / artist
was playing.

CLUB 5082 ANALYSIS



GROUP 1   CLUB 5082
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LACK OF AWARENESS

“I think it’s a youth group based at the town hall, but I don’t 
know much else”

“I haven't heard of it” – 6 participants 

“I don’t think there is any particular genres. But I do know some 
rock bands have played there as I’ve walked past and heard it”

TARGET AUDIENCE

“I think it’s for people who don’t have much to do on the 
weekends so they just go to that to do something”

“David Bowe is alright, but that there is more for the older 
generation”

MESSAGING & 
COMMUNICATION ISSUES

“I haven’t heard of the event or seen any communications about 
it”

“I feel like calling ‘club 5082’ they’re trying to making it sound 
cool but personally I wouldn’t go to it”

“Maybe because the fact that its at the town hall, not many 
people would like to go and hang out at the town hall, maybe if 
they had it somewhere else it’d may be more appealing”

LACK OF APPEAL

“I wouldn’t go there” – all participants 

“I wouldn’t take my mates there”

“I wouldn’t ask my parents to take me there”

“I think it’s a good idea, but you also have think about the 
appeal of us, because its obviously hard to get the big bands in, 
but I don’t think anyone is going to go and check out a band 
that’s a genre they don’t like or a band they don’t know very 
well”

RECOMMENDATIONS

“Have it in the street”

Have it at a park…Its more inviting that way, because now its 
more restrictive. If its outdoors it may get more people into it as 
they’d see it and be interested to see what it is and capture 
them that way”

“Even next to the town hall, there’s a little open space that leads 
into little laneways that food stall can pop up in. I don’t know, it 
may be something that interests some people to go in and have 
a look”



GROUP 2   CLUB 5082
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ATTRACTIVENESS OF LIVE 
GIGS

“I mostly go to places like pubs, bars and some clubs like HQ to 
watch a gig” – majority of participants agreed with this 
statement

“I like to go and see slightly heavier local stuff…I go to these 
events because I like it and I also get to go with my mates”

“I go to whatever is interesting, like I’ve been to a jazz night one 
time, but it wasn’t the music that attracted me, it was more so 
that my house mates were going so I tagged along”

“if I was going to sit around someone playing music I’d prefer it 
to be more relaxing type music, its more about the atmosphere 
it creates, it’s nice”

AWARENESS

“I’ve only heard of it as I had a bit of a read about it as last years 
survey there was a question about it. There is a FB group for it”

“I don’t know anything about Club 5082” – majority of 
participants agreed with this statement

PERCEPTION OF CLUB 5082

“Not particularly” – would you go to the Town Hall to see live 
music?

“Its too small for it” – would you go to the Town Hall to see live 
music?

“Think it depends on who’s playing” – would you go to the Town 
Hall to see live music?

“I might go if a popular band was there”
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THEME: 
EVENTS 

PRIORITIES



29

TOP PREFERENCE
Both group 1 and group 2 felt Tourrific had the
most appeal and potential to justify top priority,
with group 1’s respondents feeling it was an
event targeted towards families and their age
group. Most perceived the event to be very
social and stated they were extremely aware of
the event due to extensive advertisements and
promotion. Despite having a lack of appeal for
group 2, they were rational in their thought
process in who the event is targeted towards
with one participant stating that the City of
Prospect is always going to make more money
out of families rather than the 18-24-year old’s.
Further, many stated Tourrific to be a part of the
Tour Down Under that is an internationally well-
known event and urged it was necessary to
keep the event in Prospect as it brings in large
crowds.

SECOND & THIRD PREFERENCE
Group 1 found the Prospect Fair and Twilight
Concert series to be of equal priority stating
both events brought in large crowds, in
particular families and children. A few
respondents outlined the benefits of the
Prospect Fair being held in the day time, in
particular for families with younger children as
well as the location of the event. Group 2’s
participants felt similarly towards the Prospect
Fair, stating that council ‘can’t get rid of it’, due
to the name/title and branding of the event.

BOTTOM PREFERENCE
Similarly, both groups perceived Club 5082 to be
of least priority as there was a general lack of
appeal for either age groups. Group 1 thought
Club 5082 would not draw in a crowd and noted
that the event was too exclusive for their age
group, with Group 2 suggesting sources of funds
could be put to better use. There was a mixed
response from Group 2, however, between the
Twilight Concerts and Club 5082, with many
stating they would remove the event or
combine it with something else, suggesting to
have either Club 5082 or Twilight Concert as a
music event, not both.

EVENTS PRIORITIES ANALYSIS
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LEAST PRIORITY

“Club 5082, it doesn’t draw in a crowd”

“Club 5082 sounds a bit exclusive”

“Club 5082 its not really for our age, its for older generations 
than us”

TOP PRIORITY

“Tourrific, as it has the most appeal because you can go with 
your whole family and also with your friends” – all participants 
agree with this statement

“Tourrific is out there so you can’t really miss it when it’s on”

“Tourrific is the kind of a place where you see friends that you 
don’t see often, and I see them there”

PROSPECT FAIR & TWILIGHT 
CONCERT

“Prospect fair I think is second. It has the prospect name in it”

“Prospect fair - Because it’s during the day and it may have more 
appeal for the parents to bring their kids to rather than in the 
evening”

“I think they’re both equal, they both just need a few tweaks to 
draw in the larger crowds, because I know definitely, the twilight 
concert, when it first started, heaps of people were going to it, 
but as the years went it’s not as popular anymore. And the 
prospect fair, I’m not too sure if it is as popular when I was 
younger, but its just more lowkey now”
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MARKETING

“I think a priority would also be, like I wouldn’t go to a prospect 
event as its family orientated, so it’s the messaging they need to 
look at. Not necessarily the quantity of what’s pushed out there, 
but how they say it, for example looking at basketball courts 
with newly installed hoops and what not, tell the people its out 
there so they’re more inclined to go and use it”

TOURRIFIC

“It’s the TDU, its an internationally huge thing, its something 
that we’d have to keep in prospect”

“Even if it doesn’t appeal to our age group in here, you’re always 
going to make more money out of families in prospect than you 
would from us”

“Because of its benefit to the wider community”

“The numbers and money brought in would’ve been lucrative, so 
its obviously doing something right”

LEAST PRIORITY 

“Concert series, the twilight series. Either that or the club 5082”

“I’d put Club 5082 at the bottom”

“If the pool of money available was reallocated and something 
had to be taken off, it’d be the Twilight Concert series, not really 
interested in it for my age group” – majority agree with this 
statement

PROSPECT FAIR

“The prospect fair is the prospect fair, can’t get rid of that”

“Prospect fair, it’s a good idea for the community even if it 
doesn’t appeal to our age group – majority agree with this 
statement

GROUP 1   KEY PRIORITIES -
EVENTS
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THEME: 
FACILITIES
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GROUP 1
CLIC, by far, for Group 1 was the most favoured
facility / service for Council to invest in, with
many finding the new and modern facility to be
extremely appealing.

Out of the group, two participants were initially
aware of the new redevelopment through their
parents. However, even after this group was
made aware of the CLIC facilities and services,
one participant still had no interest to use or
engage with it as these services were already
provided at their school.

In saying this, the majority reacted positively to
the new facility, finding aspects such as ‘new’
and ‘modern’ to be the most appealing factors.
A few participants articulated that the new CLIC
facility would be a good place for students (high
school students and university students) to
study, finding home a place too difficult to
concentrate. Furthermore, the convenience for
most students was an influential factor as their
school was out of the way to go and study,
finding the library closer in proximity.

Furthermore, many participants spoke excitedly
about how Council could offer a wide range of
things that could influence students to visit the
new facility. In particular, having a space that is
study friendly, such as spacious tables, as well as
comfortability suggesting large couches and
bean bags. One participant cited the University
of Adelaide Hub as an example that utilises
these factors, creating a place that is communal
and caters for everyone’s needs and wants.

GROUP 2
Some participants were aware of the old library
facility; however, none were aware of the
redevelopment. Prior to knowing what was
going to be included in the new CLIC facility,
participants expected new technology to be
included, suggesting to see new Mac or

Window desktops and 3D printers.

Similar to Group 1, Group 2’s participants
outlined the opportunity for break out study
spaces for students, for example projects rooms
including a large TV with HDMI cables to plug
laptops into for study sessions, with many citing
the University of Adelaide Hub as an example of
this. Furthermore, from a studying point of
view, participants would be influenced to access
CLIC if computer programs, such as in-design or
article databases that needed subscriptions,
were available to the general public. This is as
these types of programs and database have
expensive licensing fees that deter the public to
purchase. Participants stated this would
influence the public, in particular students, to
visit CLIC if these services were offered,
preferring the convenience and proximity over
universities based in the city.

However, concerns were raised around the
opening hours of the current library with many
stating it was a deterrent. There was consensus
for the opening times to be extended with a few
suggestions around 9pm on weekdays and
11pm on weekends. When probed about access
to the library facilities after-hours, participants
could see some issues for a community-based
facility to offer this. However, a few participants
suggested to have a library card that gains
access to parts of the building, whilst securing
other sections, again citing the University of
Adelaide as a prime example of this. This could
benefit staffing considerations for CLIC by
eliminating the need for staff to be rostered on
late hours.

Other suggestions included:
• ‘How to’ or ‘DIY’ programs for the younger

generation
• Tea, coffee and small food options to

purchase for when students are studying
• Free and fast Wi-Fi

CLIC ANALYSIS
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AWARENESS

“I’m just guessing what you’re talking about, it’s the 
redevelopment they’re doing where the old library used to be”

“I heard about the redevelopment too, from my dad”

APPEAL

“I find the new re-development of the building appealing” – 6 
participants agreed with this statement

“I would go there to do homework if it’s a nice and modern 
facility”

“if there is a nice and modern facility that is close to home, I 
might use it”

“I would think about going to it, because at home I’d play a bit 
more there, but if I have to study I could go there to 
concentrate”

“You could go there on the weekend when you have to study 
and you want to get out of home when you’re in a study rut and 
go to a place that will help you focus more and work”

“My school is quite far away, so it’d be convenient for me to go 
there as it’s so close”

LACK OF APPEAL
“Or school has most of that stuff and so I wouldn’t go, id do 
most of that stuff at school”

RECOMMENDATIONS

“I’d like to see a big table. Have room to spread out and not be 
squished next to someone”

“Something that’s comfortable with bean bags and space for 
people to move around”

“They could do something that’s similar to universities, like at 
the university of Adelaide they have this place called the hub 
where it’s a study space and can also relax as well. Its nice when 
you’re around people who want to do that, so its communal”

TARGET AUDIENCE

“People in high school”

“Uni students”

“Anyone who needs to study”

“Locals because if its next to the town hall, it may be more of a 
convenient place than where it is now”
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AWARENESS

“I’ve seen it, its like a little tech place, have classes, use 
computers”

“I didn’t even know we had one”

“I didn’t know it was being rebuilt”

APPEAL

“If I could go to prospect hall instead, I’d be willing to do that”

“If there was a study space close to me, id happily go there 
rather than driving all the way into the city for it”

“Quick Wi-Fi”

RECOMMENDATIONS

“I’d like to see a few project rooms”

“High powered machines, desktops, both Mac and Windows”

“Have a break out space”

“In the project rooms…there should be more of a blank space 
with maybe a tv in there and you can plug in the HDMI cable in 
there and share around a group document with people in there, 
and could work around it”

“Possibly have 3D printers in there…or printers in general”

“Have a study room in there, like Jungi was saying, as I go to uni 
a lot and study there”

“Maybe have a food and drinks option for people who are 
studying…especially if you’re spending a few hours there”

“In terms of actual programs on the computer for people to 
access, like in-design or databases that people don’t want to pay 
for as they’re really expensive. A newspaper database as well, 
those types of things to have access too; and I am purely talking 
from a study point of view as I’m at uni”

“Something about our generation, personally, if something goes 
wrong in our household, our dad will just fix it, but if something 
were to go wrong when I live in my own household and when 
I’m older, we can’t fix it ourselves as we’re me into the 
technology more than anything else, so I’d have to call someone 
in to fix that problem…so general DIY things would be pretty 
cool”
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OPENING HOURS & ACCESS

“It’d have to be open pretty late…the library closes too early as it 
is now”

“It’d have to be open later, id say around 10pm or 11pm”

“Maybe 9pm on weekdays and maybe on Fridays and Saturdays 
around 11pm”

“The Adelaide uni campus is open 24/7 so you can access it 
whenever you need to study”

“We have our student cards that gives us access to the building, 
which I think after 8pm it locks and you use it to get in”

“CLIC could use the library card as an access into the building for 
after hours”

DETERRENTS 

“Bad Wi-Fi”

“Not having enough space, if I go there and there’s an 80% 
chance I won’t get a seat, id find that very dissuading”

“Need quiet spaces, away from children or when you need to 
focus”
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GEORGE WHITTLE RESERVE 
ANALYSIS
GROUP 1
Participants were unaware of the George
Whittle Reserve, only after locating where it, via
Google, were they able to identify it as the ‘old’
and ‘dingy’ skateboard park, with many having
never visited the reserve. This was as other
parks and courts were closer in proximity to
their homes and they stated they would not go
out of their way to visit the park. None in the
group had an interest in skateboarding but did
state it was a popular spot for some teenagers
to ‘hang out.’

Despite not having an interest in the reserve /
skatepark, all supported the upgrade stating the
redevelopment could influence families to take
young children, being a perfect spot to catch up
with the community whilst children played.
Participants also stated the need for council to
be inclusive with the redevelopment and cater
for everyone’s needs, stating there still needs to
be a skatepark there for the community who
use it, even if they did not.

There were other suggestions made by a few
participants to upgrade other parks and
reserves closer to them, with a few citing St
Helens Reserve as an example.

GROUP 2
Similar to Group 1, participants were unaware
of the Reserve. Even after identifying it was the
current skatepark, only a few knew of its
location merely because they lived in close
proximity to the park and/or grew up in the
area. Of those participants who were aware of
the park, they observed mainly teenagers using
the facility. These participants described the
appearance of the park as ‘shoddy’ looking and
‘unsafe’ as well as stating there was a lack of
lighting and toilet facilities.

Despite the skatepark not being targeted
towards this age group, many were in support
of the upgrade, with a few suggesting the need
for toilets and a public BBQ to entice and pull in
families. Similar to Group 1, participants also
wanted to see an upgrade in other reserves and
parks, in particular St Helen’s Reserve, as they
frequented theses areas more often.
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AWARENESS & PERCEPTION

“I have no idea where that is?” – all participants agreed with this 
statement

After being made aware of its location
“It’s the old skatepark that is there, off of Churchill road”

“It hasn’t been done up yet, like shown in the pictures, as its 
pretty crappy at the moment”

“Its kind of dingy”

“Its old and don’t really go there”

“Its pretty popular. Even though it doesn’t look that appealing”

“I see a lot of people skating there”

APPEAL 

“I have a park right near my house, so I go there. I play soccer a 
lot and that’s got a lot of grass so id rather go there, its just fine”

“I wouldn’t use it, even after the upgrade and that1 its semi near 
me, its still out of the way and I’m not really interested in play 
grounds”

“It’s a bit far from where I am, but I like some more investments 
in the parks so maybe upgrade St Helens park and other 
reserves could be upgraded”

PERCEPTION OF 
REDEVELOPMENT

“I support this upgrade” – all participants agree with this 
statement

“There needs to be a spot for people to skateboard, even 
though I don’t personally do it as its unfair if the council only 
supports upgrades of tennis courts and ovals and not that. They 
need to be inclusive of everyone”

“Are they going to destroy the skate park that’s there? Because if 
they do, they’d be taking away so many people that go there for 
that”

“It caters for everyone, and it doesn’t destroy why people go to 
that spot for”

“Make it for the same people that already use it, just upgrade it 
a bit more for them”

TARGET AUDIENCE
“I think it’d be a place for parents to take their kids to play and 
they can have catch ups with the other parents in the area”
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AWARENESS & PERCEPTION

“I have no idea where that is” – majority of participants

“I know of the skate park, but I didn’t know it was called that…I 
lived right next to it”

“It’s pretty small, its 15x15, I don’t there’s any toilets. I know its 
right near the road so you can get some of the lights off of 
Churchill, but other than that I haven’t seen anything”

“I see it used most times I go past it, but not as frequently as it 
should, I see the basketball hoops right next to it used more”

“I’ve been past it, don’t pay as much attention to the skate park, 
the basketball hoops, that gets used fairly often”

TARGET AUDIENCE “Younger teenagers”

RECOMMENDATIONS

“Have a pubic BBQ area for families, need to have it for any 
park, it’s a massive pull”

“I think St Helen’s Reserve should take precedence over this 
park upgrade as its in between a school, its near prospect road, 
trees around it, its got a playground in there with some swings” 
– half of participants agreed with this statement

PERCEPTION OF UPGRADE

“I think it’d be good”

“It would be a lot less shoddier than it is now, it doesn’t look like 
the most safest thing when I go past it, doesn’t look like the 
greatest quality skatepark at the moment”

“Being on the main road, parking may be an issue, if I wanted to 
go to that one there (skatepark as its right next to a main road), 
I may have to park a few streets down”

“Even though the park isn’t targeted to our age group, I still 
think it’s a good idea, for the younger community” – all 
participants agreed with this statement
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GROUP 1
Group 1 were wary to the upgrade of
powerlines with many questioning whether the
investment was worthwhile. Many perceived it
would be difficult to repair and spot broken
powerlines if underground. One participant, on
the other hand, stated they noticed the new
upgrades along Prospect road, noting it looked
aesthetically appealing, however, overall
participants perceived the job to be too costly
for just an aesthetic appeal.

GROUP 2
Participants in Group 2 were more lively when
discussing the investment into powerlines.
Unlike Group 1, there was consensus that
participants preferred undergrounded
powerline for safety reason, in particular, for the
general public. Further, one participant stated
there may be an advantage of less power
outages due to fallen tree branches. However, a
few respondents did note the potential
difficulties in maintenance if underground,
mainly querying whether this would increase
road works, with many respondents dissatisfied
with the construction and traffic management
in the City of Prospect.

Functionality was the most important factor in
the trade-off between aesthetic appeal and
safety and maintenance / responsiveness /
construction with the level of investment into
this project justifying Group 2’s worth and
support into the investment.

POWERLINES ANALYSIS
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MAINTENANCE PERCEPTION

“It would be much harder to repair as its underground, so you’d 
have to dig it up again if something goes wrong. Whereas on the 
street it’d be so much easier to fix”

“It would also be hard to tell if it needs to be fixed. When you 
see a cut power line you know when to call someone. But if its 
on the same street that’s all underground, it would be hard to 
tell if there’s 1 cut or even 3 or 4 cut lines as its all underground”

FINANCIAL PERCEPTION

“It’s a bit of a waste of money, as they’d have to keep replacing 
the lines after a fault happens or something new comes out and 
they have to replace the lines. Although it looks better, I don’t 
think its worth it in future”

AESTHETIC PERCEPTION

“I think it is a big job, but it does look nicer, because when you 
drive further down prospect road with the power lines, you can 
notice the difference, it looks more crowded and busier with the 
power lines. So, I do think it makes a difference and looks better. 
I’m sure they’ve thought it through on how to repair it in future 
anyways”

“If its just for aesthetics, I think it’s a bit stupid if its just for that. 
But if its done for a more resourceful reason, for example it 
harder for damage to be done if its underground, then yeah 
sure, that’d be fine”
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AESTHETIC PERSEPCTION “It looks nice, having it underground”

SAFETY

“It’s safer that way”

“It’s safer for everyone, everyone benefits from it. In general, its 
going to be a lot safer if its out of the way from civilians” –
majority agree with this statement

MAINTENANCE & 
CONSTRUCTION 

“Would it be harder to maintain if its underground? If it makes 
more road works I’d prefer it if it was above ground”

“I would agree with the maintenance question, I’m sick of the 
construction” 

“If it takes longer to fix power outages underground then I 
wouldn’t be pushing for it as much”

“On the topic of power outages, you’re going to have less of 
them as trees wouldn’t be falling onto powerlines from high 
winds or powerlines/stoby poles won’t fall over, people wont 
crash into them. Its more than just powerline falling over, you’ve 
got so many other aspects to the safety issue. You’re going to 
have a lot more safety for everyone, all the civilians and the 
people working on the power lines if its underground and 
maintained in one place. you’re also going to have less people 
throwing shoes over the lines, stuff like that”

“If it was something big like that and we were notified in 
advance about the project and they contained the areas that it 
needs to be contained to, then I would ok with it…there needs 
to be better communication with it”

FINANCIAL PERCEPTION

“How big is the investment and how long is it going to take to 
complete it?”

“I think it’s a categorically good thing to invest in that, but if its 
going to cost too much, you can find better ways and things to 
invest into”

“I support the idea in principal, but it just depends on the 
volume of cash”



43

THEME: 
FACILITIES 

PRIORITIES
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Both groups stated CLIC to be the most
important facility as it will be a public space
with a long term future benefit for the
community.

There was consensus Group 1 found the
upgrade of powerlines to be of least priority, as
they perceived this to be too costly to maintain
and upgrade. The majority preferred to see the
upgrade of the parks within the general vicinity
of Prospect, not necessarily George Whittle
Reserve, with most wanting to see the upgrade
of St Helens Park as it was a place many
residents frequented. Other suggestions
included the upgrade of laneways.

There was a 50/50 split, however, with
powerlines and upgrade of George Whittle
Reserve for Group 2’s participants. Of those
who perceived powerlines to be most important
stated so due to the long-running benefits it
could bring to the community. This was
countered with a few other respondents stating
that funding could be better spent if there was
no real demanding issue with powerlines at the
present moment, perceiving the upgrade to be
done due to aesthetic reasons

FACILITIES PRIORITIES ANALYSIS
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LEAST PRIORITY
“From a repair perspective, powerlines may be costly to fix, and 
don’t think its worth the money at this stage”

TOP PRIORITY
“CLIC” – all participants agreed CLIC to be most important

‘CLIC will last forever”

SECOND / THIRD PRIORITY

“Park of St Helens. Upgrade the area a bit more”

“There are some laneways that they could upgrade, near the 
townhall there are things to do in those laneways, there’s table 
tennis and piano and such. If they maintained them a bit better, I 
think that’d be good, as I go to them things often. Like when I go 
home from the cinema I’d go past there as me and my friends 
don’t want to go home yet”

“I think that the St Helens park would be the better upgrade, 
even the laneway idea is still good, but in terms of practicality, it 
might be used a lot more than the laneways”
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CLIC
“CLIC is top priority, it’s a public space that’s solely for the 
community”

PARKS

“Money could be better spent if there’s no big issue with the 
powerlines at the moment. It sounds like they’re doing it for the 
image whereas the parks can serve a better function as people 
use it”

POWERLINES
“I’ve been to St Helens park and there’s nothing wrong with it, 
just a nice big green patch of grass area. The powerlines in the 
long run benefits the greater area of prospect”

GROUP 1   KEY PRIORITIES -
FACILITIES
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THEME: 
BUDGET 

ALLOCATION 
FOCUS GROUP 
SUGGESTIONS
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Group 1 and 2’s participants had similar things
to say in regards to Council funding allocations,
however due to Group 2 being more mature,
they had stronger opinions of financial
allocation.

Despite most not having any personal appeal to
the events outlined, the majority factored in the
cost vs. returns benefits council would receive
from each event put on. Therefore, from a
numerical perspective, participants felt the
Twilight Concerts would bring in a larger crowd,
mainly families with younger children as stated
previously, and would therefore remove Club
5082.

It is important to note that Group 2’s
participants did not pay council rates, however,
they still had an opinion on council rates. The
majority stated they would be in support of the
redevelopment and upgrade to CLIC, with a few
stating they would support an increase in rates
to achieve this. They accounted this to investing
into the community’s infrastructure and future
if they wanted to see it grow, with many
agreeing with this statement.

Most, however, preferred for Council to be
more sustainable in funding allocation and
revenue generated to try and optimise the

spending allocation Council has currently,
without increasing rates. A few participants
stated that an increase in council rates should
only be as a last resort; something to justify the
increase in rates.

If rates were to be increased, Group 2’s
participants suggested having a community poll
based on the necessity of the activities / events
/ infrastructure outlined in the Council Plan,
illustrating what they are wanting to invest into.
Further, given the current plan, participants felt
that if rates were to increase, it’d be unfair on
their age group as the events outlined were not
targeted towards them, not being able to
personally use nor benefit from.
Overall, the majority justified an increase in
rates for infrastructure, citing CLIC as an
example of this, as it will benefit the wider
community in the long-run, but wanted more
information on costs, potential rate increases
and revenue sources.

BUDGET ALLOCATION
ANALYSIS
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SAVE MONEY

“It also depends on how much money they’re putting into things 
that they could be saving instead. For example, they could be 
pumping a lot of money into Tourrific but they don’t have to put 
that much into it. So even trying to save money to put it into 
other things”

“If you’ve got the money elsewhere, use that money instead, but 
if its necessary to raise rates, I’m for that”

“I think it would be fair to raise council rates if it benefited 
everyone, but its wouldn’t be fair if only these types of events 
and such are only targeted at families with young children, its 
not fair for other people to pay higher council rates if they can’t 
go enjoy it themselves, if its not really for them. You’d also have 
to communicate with the broader community and ask ‘is this 
something that you want?’ because if most people don’t, then it 
doesn’t make sense to invest in it“

“If you’re going to take money out of the twilight series, put it 
into one things, have the music in one venue, say the club 5082, 
and market that properly, let people know”

SUPPORT AN INCREASE IN 
RATES

“If you want more stuff you have to pay more for it. You have to 
think about it as well, you have to invest in infrastructure for the 
community, it may not always be the fun stuff but you need to 
invest in your community if you’re going to want to be a part of 
it and grow as a community”

“It’d be reasonable depending on what its for. They could look at 
ways at becoming more sustainable and how to save money 
with revenue they generate. But if they were to invest into 
something big, it may justify the rates”

COMMUNICATION

“Survey, like a letter questionnaire and send it back, or through 
fb. Have a consultation with the council”

“I’d say a community poll based on the necessity of the 
activity/event/infrastructure”
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INCREASE AS LAST RESORT

“Personally I’m a bit different to it because I’m renting. But id 
say, only raise rates as a last resort, and try to optimise the 
spending process they have now”

“I don’t really think rates should go up because I’ve got a feeling 
that rates are already exorbitant in this area. If they can find the 
money elsewhere, others get rid of some of the events, it’s a 
weighing up thing, what costs the least to put up and what 
brings in more revenue. Raising council rates would be a pretty 
big thing to do”

“I wouldn’t want council rates to increase, the standard of living 
is already high enough, I don’t want anymore pressure 
personally, especially for things that I wouldn’t personally use or 
benefit from”

“I’d rather not increase rates, if it was something like the CLIC 
that is going to benefit the community for many years, then 
maybe put more money into that, rather than increasing rates. 
Or the smaller events could be hosted every 2nd year rather 
than once a year, otherwise it’s not worth it”

QUOTES BUDGET ALLOCATION 
SUGGESTIONS
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& BARRIERS
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COMMUNICATION
Most participants in Group 2 had not grown up
in the City of Prospect and so were not
engraved with the knowledge of most events as
illustrated from group 1. Therefore, there was a
clear lack of communication and promotion
towards Group 2’s respondents, with many
unaware of the events hosted by Council.
Because the younger community of Prospect
are a social bunch, many use social media as a
means of communication, with a few
participants suggestion Council to communicate
to them via these channels, citing Facebook as
an example.

Furthermore, it appeared that Group 1 were
aware of events due to family members/word of
mouth, with a few older respondents also
suggesting the need for council to have a
stronger presence on Facebook as many in this
generation use the social media app.

EVENTS
Generally, these events did not speak to Group
2 at all, with all preferring to prioritise the
infrastructure for longevity and the future
benefits of the council and community. Group 2
also indicated that their age group did not

necessarily want to ‘be around little kids’ when
going to an event, preferring to be relaxed and
carefree with friends. Many suggested for
council to host a pop culture quiz night, backing
this suggestion up with it costing very minimal
to set up.

Group 1 had also indicated there was a lack of
events for the community aged over 18, with
many stating something needed to be done.
However, there was uncertainty of whether
people aged 17+ would attend events aimed
towards this age group, with many preferring to
go to the city or ‘hang with friends’.

There was a suggestion made by 1 participant
from group 1 to have an event directed at
students transitioning from high school to
university illustrating the different career paths
students can do in life, citing the City of Unley
as a Council that provided this.

RECOMMENDATIONS & BARRIERS
ANALYSIS
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SOCIAL MEDIA

“Social media, that is something prospect doesn’t really get into 
that much, or at least I haven’t seen it as much”

Are you all social media users? – “Yes” – Group 2

“I’d like to hear events through social media”

LACK OF APPEAL FOR EVENTS

“I feel like they need to try and get something that’s aimed at 
17-20-year-old because the twilight concert and fair is more for 
families, same thing with Tourrific as you think ‘oh I’m not going 
to go this year as its starting to get boring’, but if they try and 
make something that’s aimed at people my age and older, it’d be 
cool. But obviously, I’m not 18, but bars and stuff would be cool”

“I think for our age group, not speaking for all, but I think when 
there are events on we don’t want to be around little kids and 
be worried that we’d hurt them. Instead we’d prefer to chill with 
mates and not worry about small kids”

EVENT SUGGESTIONS

“One thing that I think would be great is that we’re at that age 
where we’re trying to figure out what we want to do in future, 
and I know that other councils, like the Unley council, they have 
this competition where people are starting off, and they help 
them throughout that process, for people who are 
entrepreneurs. That would be cool to see, that’d be something 
I’d go to”

“Look at video games, pop culture nights, movies, movie in the 
park, that is more 18+ and aimed at us. Have it in the evening 
where we can buy drink and food”

“I’d love a pop culture quiz night” 

“I’d put it into the quiz nights, its cheap to put on, you can put a 
quarter of that money into that and still save. Can do music for 
the night there too and you’d also just need tables and chairs 
and you’re set”

BARRIERS

“I’m not too sure if council can put anything on for people in my 
age group, 16/17 to 20-year-old as you’ll still get that group that 
even if its aimed at them, wouldn’t go. We’ve got things like the 
city to go to, and we’d rather hang and chill with mates instead”


